2. Awning - A roof-like cover, often of fabric, plastic, metal, or glass designed and intended for
protection from the weather or as a decorative embellishment, and which projects from a wall or
roof of a primary structure over a window, sidewalk, or the like.

3. Billboard - A type of Interstate Sign.

4. Board of Adjustment - A local body, appointed by the City Council or Fiscal Court, whose
responsibility is to hear appeals from decisions of the Planning Commission and/or the Director
of Development Services and to consider requests for conditional uses and/or dimensional
variance requirements of the Zoning Ordinance.

5. Cabinet - The module or background containing the advertising message but excluding sign
supports, architectural framing, or other decorative features which contain no written or
advertising copy.

6._Canopy - A permanently roofed shelter covering a sidewalk, driveway, or other similar area,
which may be wholly supported by a building, or may be wholly or partially supported by
columns, poles, or braces extended from the ground.

7. Changeable Copy - The capability of a permanent sign to change content, whether by means
of manual or electronic input.

8. Clearance - The least vertical distance between the lowest point of any sign, including the
framework, and the established grade at the sign.
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9. Eacing - That vertical portion of a sign upon which advertising is affixed or painted and visible
in one direction at one time.



